
Corporate Playbook:

Telling Your Story  
on Camera



While driving recently in the Midtown Atlanta area, we observed a small fleet of 

vehicles slowly winding down Peachtree Street. At the center of this group was a 

flatbed truck with a Porsche strapped on the top along with a large cinema camera 

rig set up over the vehicle’s hood positioned at an actor inside on the driver’s side. 

This event signaled to us more than anything that the film industry had indeed 

arrived in Georgia. 

No doubt you’ve heard about the film and tv industry growth in the area as well. 

According to FilmL.A., Georgia is now the number one filming location in the world.  

For 2017, film and television productions generated $9.5 billion in spending,  

and 320 film and television productions shot in the state. These are impressive 

developments for the area.

 

What is equally as exciting though, no matter where 

you live, is the emergence today of organizational 

video to showcase and tell a company’s story. 

A Heyday for Video

Advancements in camera and software 

technology along with the emergence of 

social media has produced a perfect storm 

to showcase your organization through 

video. And many organizations have 

already started to tap into that. We 

predict that video for organizations 

and corporations still has a lot of 

growth ahead.
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That organizational/corporate videos are valuable and impactful tools today is 

more than a theory. There are plenty of facts to back it up. Consider just a few 

(made available by Comscore, Diode, and Hubspot respectively):

Proof in the Numbers

 85% of the US internet audience watches online videos

60% of site visitors will watch a video if available  before reading any text

59% of executives would rather watch video than read text

75%  watch at least one work-related video every week

Why does that matter to you? Three primary reasons. 

First, it illustrates the popularity and power  

of this dynamic, visual form of storytelling.

Second, that reality, when combined  

with today’s advanced camera/software 

technology and the embrace of social 

media, means the potential for 

showcasing your organization  

via video is endless. 

Third (and bottom line), what was once 

too expensive is now becoming a lead 

marketing and communications tool for 

companies and groups of all stripes.
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Fortunately, the gap between film production and corporate video 

creation isn’t a wide one. There are however, important 

distinctions. The biggest is that films are developed with 

entertainment as the primary driver. Corporate videos, on 

the other hand, are developed with a specific target 

market and objective in mind with entertainment 

traditionally as an important, but secondary 

consideration. (It must be noted here that 

traditionally entertainment-based specialties like 

special effects and 3D parallax are adding an 

entertainment sheen to corporate video.)

There was a day, and not that long ago, when 

you could spot a typical corporate video 

instantly. A talking head of the business would 

be seen looking directly (and often glumly) into a 

single camera, holding forth on the subject at hand. 

Not very engaging or memorable, to say the least.

Back then, corporate videos fell into one of four 

categories: Explainers, Product Demos, How-tos, and 

Testimonials. (All of which are still viable today, but  

among a much larger spectrum of choices.) 

Happily, times have changed – big time. 

Imagine the Possibilities 
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You see it from company profiles to online commercials, from product introductions 

to case studies, from interviews and announcements to live streaming. And you see 

them popping up everywhere: on website landing pages, on social media, as press 

releases, as sales conference features, and on and on.

Now, you see the full force of advanced technology 

and creativity come to life in videos for a multitude 

of communication and marketing purposes.



As videos become ever more central to an  

organization’s communication initiatives, so does  

the pressure to make them unique and notable.

Most of the work (perhaps 85-90%) of a successful video project is done before  

any camera rolls. This is as true for a live broadcast with a more limited script  

as it is for a company profile video. Getting everyone involved on the same  

visual page with outlines, scripts and storyboards is crucial.

Planning starts with the type of video(s) to be developed 

and the types of video outputs to be created. An example 

is a general company profile along with a short teaser 

video to be used on social media. For this example, 

the messaging will need to be determined, the length 

established, and the format decided upon (formats 

are different for each social media platform).

Once these specifications are established, a 

project leader within the company (or particular 

department) will need to be chosen to work with the 

video producer. This internal project leader, typically 

chosen by the leadership team, will be an important 

character as he/she knows the topic/product line/event 

well and can relay company messages appropriately.

The producer and the organization’s project leader will 

combine their talents to guide the production of the video.  

Why the need for a team? While the project leader knows the 

material, the producer will know the best way to present it clearly and 

intriguingly to the target audience. 

It is a highly collaborative, project management process that involves planning meetings, 

script development (often involving the participation of a good corporate scriptwriter), 

visual and location concepts, and setting the details for filming day. These details run 

a wide gamut, from renting flowers and props to talent selection, from arranging craft 

services to evaluating existing lighting sources, and everything in between.

Planning Makes Perfect 
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Everyone likes a story. This is true for film 

audiences as well as corporate audiences 

(consumers). For film production, a story  

requires an intention and an obstacle.

Corporate video is similar but has its own set of rules and 

nomenclature. As mentioned before, it has a more specific target audience and a 

more specific intention (called an objective). The objective is to demonstrate that 

your products or services solve a problem. The nice thing is that your organization  

as generally already identified the target audience, the solution (your product/

service), and even their problem (they don’t have it yet). In fact, any customer  

should be able to pick out your basic storyline right from your website.

So, whether the video type is a commercial, general presentation, testimonial, case 

study, or other, most of your story is already written. A good story however, injects  

your brand, USP, connectedness, humor, curiosity, honesty, and/or a combination into it.

If you follow filmmaking, you’ve no doubt heard about the importance of a script. Simply 

put, a good script (and following to it) is paramount to the success of the production.

When delivering the script, you want to come across as relaxed and personal during a 

shoot. We’ve found that the best way to do that is to learn it before the shoot as best 

you can. This will provide a basis for your performance. The speaker, when he/she knows 

what is to be said (even if a teleprompter is used, which is often), can then relax and 

come across as more relaxed and personal.

A storyboard is another planning tool that, similar to the look of a comic book, blocks 

out scenes. In this way, everyone is on board and has a good idea of how the production 

will develop before the camera rolls. (Note that for corporate purposes, a graphic 

storyboard isn’t required. But we’ve never seen one not help a project.)

You may already have a good writer on staff. It may be the content specialist you’ve 

assigned. Oftentimes there’s someone in the marketing group that can effectively craft 

a script for any type of video. If not, we suggest finding an outside one, as they’re worth 

their weight in gold.

The Story 

Developing the Script
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Assured project management beforehand will smooth the way for the day (or days) 

of actually filming the video. No matter the scenario – on-camera narrator, onsite 

vignettes, team interactions, product demonstrations, whatever – shoot day is full and 

busy, but it doesn’t have to be stressful.

The best advice for those taking the stage, whoever is chosen such as the CEO, 

executive, subject matter expert or general spokesperson, is preparation. 

We recommend practicing the dialogue out loud until you’re very comfortable with 

the material. While a good video crew will make a teleprompter available for you, 

memorizing much or all of it always helps. This is because through memorization, 

you’ve learned where to pronounce and emphasize points. And this helps you sound 

genuine and authentic, which is key to connecting with your audience.

We’ve produced several corporate videos where the 

spokesperson (often the CEO) shows up for the shoot 

and decides to go off-script (aka ‘wing it’). This is 

understandable given the fact that they tend to 

make company presentations often. However, 

what sometimes happens in front of a live 

camera is that they become distracted, start 

fumbling, and at best, get lost and veer from 

the video’s message. Preparation is the key 

that will overcome any and all of these.

Lights, Camera, ACTION
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The good script you’ve developed will help when you 

practice what will be said and how it will be presented.



Once filming is complete, the project moves on to the 

editing and post-production stage. A well-filmed 

project does not automatically translate into a good 

video. Editing, which often includes the addition 

of graphics and special effects, is extremely 

important to fully realizing the video’s objectives.

What happens during the editing process is 

all the video footage is collected, layered, and 

organized onto a timeline. Soundbites, music, 

transitions, and sometimes special effects are 

added to create a professional presentation. 

Often this many hours and sometimes days to 

come to fruition.

Today’s robust motion graphics programs can help 

correct problems discovered in the video footage.  

But assuming the filming went well, the real magic  

is in enhancing the viewers’ experience.

Because there are a lot of subtle and not-so-subtle directions in which to 

take the editing process, collaboration between the organization (project 

leader) and the video group during this phase of the project is critical. It’s 

for this reason that reviews of the editing progress from time to time are 

important.

Once the video(s) are approved, different format outputs (determined 

in the planning phase) are developed. The outputs can then be delivered 

back to the organization for publishing or published directly on behalf of 

the organization by the video group.

Adding the Magic

What’s delivered will be an exciting,  

branded video presentation that will help 

your organization communicate with your 

target market and the world.
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Twin Media is an award-winning video production company that unites cinematic 

quality with corporate and organizational messaging. We are an independent 

filmmaker – showing at Cannes and winning at the Magnolia Film Fest for best  

short film – that also has a strong focus on, and expertise in, corporate client  

branding, advertising and digital marketing.

Meet Twin Media

We offer an affordable way to bring your organization’s objectives and brand 

to your audience in a high-quality, dramatic and impactful way. The Twin Media 

comprehensive production process includes video planning, collaboration, 

concepting, scripting, filming, editing, proofing, and marketing distribution.  

Our goal is to create video with “twin” purposes – reflecting and enhancing the 

perception of your organization. 

Dewayne Bontrager 
President 

Lawayne Bontrager
VP, Creative Director 

Scott Campbell
VP, Marketing 

Twin Media’s leadership has a combined 75 years  
of strategic and tactical media experience:

To learn more about Twin Media:

770-713-2472 to schedule an initial discovery meeting.Call Us

Home: www.twiinmedia.com
Services: www.twiinmedia.com/services
Our process: www.twiinmedia.com/process
Packages: www.twiinmedia.com/packages

Visit Us
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Twiin Media delivered world-class video for us at every 

level. Couldn’t be happier with their focus on detail and 

quality of their work. I hope to work with them again! 

 - Sebrina Smith, PWC


